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eCAN audio-visual social networks: Key Performance Indicators
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Accurate content offered in an

uncharted and attractive format Lessons learnt

Better chances for high outreach Algorithmic logic determines visibility Results indicate that TikTok is a platform

and great impact in short time that can help achieving communication and
Need to adjust project’s content to platform’s codes

dissemination goals, mainly to reduce the

Major opportunities to meet A team of experts in science journalism and healthcare gap in bringing health literacy and scientific
global social media users management enhances a holistic communication approach accuracy to wider audiences.
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